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The California grizzly (Ursus arctos californicus) is an extinct subspecies of the grizzly, the very large North 
American brown bear. “Grizzly” refers to the golden and grey tips of its hair.

In California, it was particularly admired for its beauty, size, and strength.

California still has habitat for about 500 grizzlies, and if the North Cascade population recovers and expands, 
eventually the grizzly will likely return to California. There are however only about 20 of these bears remaining in 
that ecosystem. In 2014, the US Fish and Wildlife Service received a petition to reintroduce the California grizzly. 
This reintroduction would be from its very closely related Rocky Mountain grizzly.



A Note From the President
Spring is fi nally in the air and summer is just around the corner, yet the world’s vibes are a bit chaotic. The Baltimore 
riots erupted in April after the death of 25-year-old Freddie Gray, an African American man who suffered spinal-
cord injuries while in police custody.

In India, Mumbai’s High Court has suspended Bollywood superstar Salman Khan’s prison sentence and granted him 
bail while he appeals his conviction in a fatal hit-and-run case.

In the midst of turmoil, we wish to sow the seeds of hope into our hearts by releasing this spring/summer issue whose 
cover is David Guetta (who recently received a PTTOW! Icon Award alongside Quincy Jones). Guetta indefi nitely 
delivers the music that makes you feel like you have wings. Not only is he focused on making his listeners happy, but 
is constantly reinventing himself as a person. More often, life events might not go as planned and/or unexpected 
transitions occur, but that is precisely when you should perceive those events as opportunities to learn and grow: In 
the end, everything comes down to you who can make your life shine.

- VAUGHN LOWERY,
  President/Editorial Director
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moodsofnorway.com

norwegian.com

amnesty.org

The crew of the 
Norwegian’s long 
haul fl ights looks 
great in classic 
uniforms designed 
with happiness by 
Moods of Norway.

With sleek looks and 
humorous details, 
the happy airline 
crew of Norwegian 
cheer up passengers 
and looks good at 
the same time.

htttp://amnesty.org
http://moodsofnorway.com
http://norwegian.com
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activisteyewear.com

uniqlo.com

http://uniqlo.com
http://activisteyewear.com


Our white circle necklace clamped together with magnetic clasps at the end of each side of the 
apparatus. On a light jog or when cruising down a bike trail, the wind noise was minimal. Now for 
the Note 4 users (or those who carry larger units), these devices need to be tucked away in a side 
pocket or messenger bag during exercising but once you get a call (and Twitter and Facebook 
alerts), you hear your name announced in your ear and get a light vibration on your neck. 

And, you can actually navigate the volume with a light finger swipe up/down (button-free). 
(Like most Android products, you select which app notifications to be voiced.) In a nutshell, you 
can make and receive calls, speak text messages, and listen to music without removing your 
smart device. Furthermore, when you attach it to your neck, it will pause the music. On the other 
hand, we tested the model with another popular Android product and it wasn’t quite the same 
experience – there was no app download prompt while pairing it with Bluetooth, and the app 
didn’t appear to be readily available on all Android platforms. 

In short, this is one of the first accessories we have come in contact with that actually makes Iris 
(Siri’s rival twin) appear to be more 3-D, especially with Samsung premium devices. It’s like having 
your phone in your hand but this time it’s attached to your neck or head. The battery life far 
exceeds most products on the market which only give you up to 4 to 5 hours, compared to 9 to 11 
hours with Gear Circle. Not to mention, it’s lightweight, sweat/splash-resistant and compatible with 
all Bluetooth enabled devices.

samsung.com/us/explore/gear-circle-features-and-specs

Samsung
Gear Circle
Wireless Headphones
Vaughn Lowery

Nothing as avant-garde as the adidas Yeezy Boost collection 
had crossed our virtual desk, until we were sent Samsung Gear 
Circle Wireless Headphones. Upon pairing your choker with a 
Samsung phone, you will receive a prompt to download the 
Gear app; it allows you to customize your notifications and 
sound settings – extremely easy to use interface.

22 23360 MAGAZINE 360 MAGAZINE

http://samsung.com/us/explore/gear-circle-features-and-specs


Generations 
Photography: Ron Contarsy
Fashion Editor: Tony Triumph
Models: Maye Musk (LA Models), Liz (ONE.1 Management), and 
Samantha (FFT/ FunnyFace Today)
Stylist: Madeleine Kligerman
Makeup: Laura Burns
Produced by: Highmark Studios +Triumph Group

Left (Liz)
Sweatshirt Dress: USE unused
Jacket: Diesel

Middle - floor (Samantha)
Shirt: USE unused
Sweater: Stylist’s own (Forever 21)
Skirt: Burberry Brit
Shoes: Topshop

Right (Maye)
Dress: M. Bottiglieri
Clutch: Emm Kuo

Left (Liz)
Black Dress: Donna Karan

Middle - floor (Samantha)
Dress: USE unused
Shoes: BCBGeneration

Right (Maye)
Top: Chloé 
Skirt: Chloé
Stockings: Wolford 
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Left (Samantha)
Shoes: BCBGeneration

Right (Liz)
Dress: Wenqi Wu
Shoes: ASKA

Jacket: Wenqi Wu
Top: Wenqi WU
Skirt: Wenqi Wu
Shoes: Wenqi Wu

26 27360 MAGAZINE 360 MAGAZINE



“ H o s t e d  b y  D J  M a r t i a n ”

Samsung
Galaxy Note Edge

samsung.com/global/microsite/galaxynoteedge

soundcloud.com/carlisle_simmons
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Fallen
Phoenix
Photography: Tyren Redd
Model: Sharina Gutierrez
Art Direction: Michael Mann
Stylist: Michael Mann, Stacy Akiyama and Scot Louie
Hair: Kiyah Wright
Makeup: Kevin Wade

Fur: Stylist’s own
Boots: Stuart Weitzman 
Dress: IRO
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Jacket: IRO
Dress: H&M
Necklace: XEVANA Jewelry

Jacket: Christopher Raeburn
Top: IRO & The Kooples 
Skirt: IRO
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Coat: Herve Leger 
Dress: IRO
Boots: Christian Louboutin

Trench Coat: The Kooples
Top: Vandy Brooks & IRO
Boots: Christian Louboutin
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SPOTLIGHT ON:

The 
Inspired
Spirit
etsy.com/shop/theinspiredspirit

Mr. Probz
Artist, producer, singer, and songwriter Mr. Probz emerges from the Netherlands with an impactful voice 
and resounding message. Already, he’s been tapped by the likes of Royce da 5’9”, Joe Budden, Action 
Bronson and Lloyd Banks for collaborations and has become a chart-topper back home. He’s got his 
sights set on the rest of the world now.

Growing up outside of Amsterdam, Mr. Probz found music at a young age. He immersed himself 
everything from DMX and the Wu-Tang Clan to Nirvana, rapping at age 15 and writing rhymes 
constantly. Rising through the national ranks, in 2013, the self-taught impresario’s and independently 
released single “Waves” reached #1 on the country’s Top Songs Chart.
“My house burned down a week after the song dropped,” he admits. “It was the weirdest thing. I was 
left with one trash bag full of my things and a box of papers, but the single went to number one.” 

Soon after, DJs started to take notice, and numerous bootleg remixes were taking clubs around the 
world by storm. German DJ Robin Schulz’s bootleg remix quickly became a crowd favorite. 

He signed a deal with Ultra Music, and “Waves” saw its formal release stateside in 2014. Coasting along 
on lithe keys and an elegant beat, the track takes fl ight on his vulnerable, yet soulful delivery. Probz also 
reached out to Robin Schulz in order to offi cially release this bootleg remix that has been lighting up 
audiences everywhere. 

“Waves” also opens the gates to his forthcoming 
full-length debut for the label, which takes music 
down a whole new path. About his vision, he goes 
on, “It’s authentic. That’s basically it. I don’t know 
what’s going to come out of me. I do everything 
on gut feeling, and I always follow my instincts. My 
roots are hip-hop, but it’s about the translation. 
I can go in any direction. I want to create 
something durable that lasts a long time.”

His music most certainly will last: “Waves” reached 
multi-Platinum status closing 2013 as the third 
biggest single in the Netherlands, just behind Robin 
Thicke’s “Blurred Lines” and Avicii’s “Wake Me Up” 
– making Mr. Probz a household name on national 
TV & radio.

“My songs are like photos or captured moments,” 
he concludes. “I’ll try to tell or describe a certain 
story without too many words. I like to leave it 
open for your interpretation. I want to inspire and 
ignite emotion.”

mrprobz.com
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EL AL HAS THE MOST NONSTOP FLIGHTS TO ISRAEL FROM NEW YORK (JFK/NEWARK) AND THE ONLY NONSTOPS FROM LOS 
ANGELES, IN ADDITION TO NONSTOPS FROM TORONTO. CONVENIENT CONNECTIONS ARE AVAILABLE TO ALL NONSTOP EL AL FLIGHTS. 

Let your Israeli vacation begin 
at your seat. 

Save more when you purchase an EL AL Vacation Package. Combine air and superb Israeli hotels, car 
rentals, excursions and more.  With our deep knowledge and connections to Israel, EL AL delivers an 
unforgettable vacation for less.

From the moment you board our planes, we deliver the same warm hospitality that you’ll enjoy throughout 
your entire stay. For an experience that’s pure Israel, at an excellent price, book an EL AL Vacation. 

To arrange your personalized trip visit elal.com, call EL AL Vacations at 
1-800-EL AL SUN (1-800-352-5786) or contact your travel agent.

Tel Aviv’s pristine shoreline is bordered on 
one side by the exquisite Mediterranean and 
on the other by a modern city known for its 
excellent restaurants, diverse population, 
and a lively night scene.

Casio America, Inc. has proudly celebrated the 
launch of its second S Series collection with three 
distinct new product series: Glamorous Gold, Tribal 
Rose and Botanical Rose. This season’s S Series 
collection introduces graphic rose prints and warm 
metallics with a color punch. Josephine Skriver 
remains the face of the new S Series campaign, 
produced by Berger & Wild.

The S Series line uplifts the G-SHOCK brand into 
the contemporary fashion space for the female 
consumer who loves G-SHOCK watches, but feels 
they may be too large for her wrist. G-SHOCK 
continues to offer brilliant technical innovations 
through S Series but now extends itself into 
presenting their watches as a sporty fashion 
accessory.

The Tribal Rose, Glamorous Gold and Botanical 
Rose collections made their debut at FW15 NYFW 
via integrations with womenswear designers Timo 
Weiland, Nicholas K and up-and-coming designer 
Charles Harbison.

They are all equipped with an auto LED light with 
afterglow, 5 daily alarms, an hourly time signal, 
1/1000 second stopwatch, countdown timer, 
world time with 29 time zones and are shock 
resistant and water resistant to 200M.

The Tribal Rose collection is available in four color 
ways: Black Floral, Powder Blue Floral, Red Floral, 
and White Floral. Each watch is beautifully styled 
with a floral pattern that has been MAP printed on 
the bands.

The G-SHOCK S Series’ Ana-Digi introductions are 
also rounding out the spring assortment with a 
touch of gold – gold on gold, pink on gold and 
navy on rose gold.

The third collection to the spring/summer lineup is 
the Botanical Rose collection which is equipped 
with a 5-year battery and EL Backlight with 
afterglow and Flash Alert for high visibility under 
low-light conditions. It too is shock resistant and 
water resistant to 200M, and comes equipped 
with 2 multi-function alarms, 1/100th stopwatch, 
countdown timer, 12/24-hour time formats and 48-
city world time to help keep the sporty fashionista 
ready for whatever comes her way. The GMDS-
6900F Botanical Rose is available in two bold color 
ways: Red Botanical Rose and Green Botanical 
Rose.

gshock.com/s_series

casio.com
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Kidnap Kid
Matt Relton aka Kidnap Kid’s music career started strong rather early: He must have been the only 
university student to ever have won the iTunes “Best Electronic Song” in 2012 for his release “Vehl” 
and went on to be the only postgraduate on a national Hype Envoy Tour in the United States with Totally 
Enormous Extinct Dinosaurs and Disclosure the following year.

His stamp onto the electronic music scene continued last year with the release of “Stronger” – a club-
orientated track that stood apart from its vocal-led predecessors. It opened him up to a world of new 
audiences as well as gaining strong support from the tastemaker cognoscenti Pete Tong and Sasha. 
New music coming this year continues with the same style and focus, showcasing the darker, sleeker 
end of his dance-floor ready output.

Extensive touring in 2015 has already included multiple weeks across America, Canada, Mexico for 
the BPM Festival, and shows in Puerto Rico as well as the infamous Holy Ship! Add that to major sets 
at Glastonbury and Coachella, Kidnap Kid is rolling into a summer packed with Ibiza and European tour 
dates. One thing is for certain; the world’s club-lands will be seeing a lot more of the Sheffield producer 
who remains one of the UK’s most successful exports.

black-butter.co.uk/kidnap-kid

Disclosure
Disclosure, the most successful British dance act in a 
generation (two brothers who grew up in Surrey, England: 
Guy Lawrence, 24, and Howard, 21), have not only soared to 
the top of the charts and sold out venues across the world – 
they’ve also changed the nature of British pop, opening the 
door for underground dance acts to flood the mainstream.

“We’d never dumb down our sound, we’ve always made 
music with the same intention from the first track we ever put 
on Myspace,” says Howard. “So if people are connected to 
that, it’s good news for us.” 

2012’s The Face EP featured both “Boiling” and “Control” – 
which succeeded in spreading the word about this young 
duo. They also remixed Jessie Ware’s “Running” which went 
on to soundtrack the whole summer. Then, they released 
“Latch,” a soul-garage smoothie featuring Sam Smith which 
reached number 11 and sold over 400,000 copies in the UK 
alone. That was followed at the beginning of 2013 by “White 
Noise,” the collaboration with AlunaGeorge which, through 
word-of-mouth and sheer bloody brilliance, reached number 
two. “You & Me,” featuring Eliza Doolittle, saw Disclosure 
bringing the deep, 2-step underbelly of UK Garage to the 
charts for the first time. 

Settle, their debut album, came out in 2013 (the album was 
nominated for a Grammy Award for “Best Dance/Electronica 
Album”). It got a stellar cast – as well as the aforementioned 
singles, there were brand new vocals from Mercury and 
BRIT-nominated diva Jessie Ware, Friendly Fires lead singer 
and outlandish dancer Ed Macfarlane and silky top-line 
heartbreaker Jamie Woon. 

disclosureofficial.com
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Rexha also co-wrote and sang the chorus of David Guetta’s “Hey Mama.” 
“I wrote the song in a session as a ‘pre-chorus,’ which probably took all of 10 
minutes. I didn’t expect the song to even become anything, so when I found 
out that it was going to be released with Nicki Minaj on it, I was super excited,” 
says Rexha. (Rexha wasn’t offi cially featured when the single came out but now 
she is.)

Rexha would like to someday work with Kanye West, Chris Martin, 
Imogen Heap, and Lauryn Hill. “When I work with other artists, 
it’s like a marriage that’s 50/50 where you both have to put in 
the same energy. You are creating a child through words and 
music. A lot of times, especially on the big songs that people 
have heard of mine where I’ve collaborated or written on, 
I’ve never actually been in the room with the other artist. 
It was always a song for myself or just a song that I had 
written on my own that somehow got to the artist and 
became this big song.”

Rexha’s music video “I’m Gonna Show You Crazy,” 
directed by Hannah Lux Davis, is very empowering 
as she comes to being herself through her resistance 
to conforming to what other people want her to 
be: “It’s a song to myself where I tell me, ‘I’m Gonna 
Show You (Bebe) Crazy,’ like, what am I scared of? 
It’s a song about accepting myself and being 
unapologetically me in the face of fear.” 

“Moonshine” – as her fans call her – is 
going to have a very busy schedule 
ahead of her, including the Vans 
Warped Tour. “My plan for the 
summer is racking up my sky and 
tour bus miles,” she shares. 

beberexha.com

Bebe 
Rexha
Emily Mistretta

  Bebe Rexha recently released her fi rst fi ve-song EP titled 
I Don’t Wanna Grow Up. Her talent as a lyricist has landed 
her on co-writing several top hits including Eminem and 
Rihanna’s “The Monster.” She refl ects on her experience 
the fi rst time she ever heard their version of it: “I cried! 
It was very exciting for me because when we 
wrote that song, there was no expectation 
at all. It was kind of a song that we just 
wrote and loved. That was the fi rst time 
I had ever written a song with other 
writers, and after writing the song, we 
were so happy and all on the same 
page. It was like serendipity, it just 
felt so perfect. That feeling, 
combined with hearing the song 
on the radio with Eminem and 
Rihanna, was overwhelming.”
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The 2016 Ferrari F12berlinetta is a lightning bolt of a sexy 
sports car that gives the driver all the thrills of a Ferrari 
super car. It is the top of the line for the marque because 
the LaFerrari is a limited edition super sports car and is not 
mass produced. With the DNA of the legendary 365 GTB/4 
Daytona (which was the quintessential front engine V-12 
2-seater Ferrari of the late sixties and early seventies), the 
F12berlinetta carries on the tradition of what Enzo Ferrari 
called a true Ferrari. Not until 1996 did a proper front engine 
V-12 2-seater coupe appear in the form of the 550 Maranello 
and the 575M, followed by the 599 GTB in 2006 and the 
current F12 in 2012.

Powered by a normally aspirated V-12 displacing 6,262 cc 
with 730 hp at 8250 rpm and 509 lb-ft of torque at 6000 rpm, 
the F12berlinetta accelerates from 0 to 62 mph in 3.1 
seconds, and reaches a top speed of over 220 mph. It is 
also equipped with Ferrari HELE system, which is a start-stop 
system that helps the F12 achieve 18 mpg, an outstanding 
figure, provided that you drive the car in a docile manner. 
(Of course, we could never achieve that as we were having 
too much fun driving it aggressively.) All of this is connected 
to a 7-speed dual clutch semi-automatic transmission, 
which is controlled by the shift paddles mounted behind the 
steering wheel. Brakes are Ferrari’s third generation CCM3 
carbon ceramic discs with ABS, SCM-E magnetorheological 
suspension, electronic LSD, ESP Premium stability control 
and F1-Trac traction control. The car’s stability/traction 
control, suspension and other settings are controlled by the 
Manettino dial mounted on the steering wheel.

2016
Ferrari
F12
Shin Takei
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The styling of the F12berlinetta is pure Pininfarina with an aggressive yet familiar face and striking 
profile with integrated aerodynamic air-management system, forming the bodywork. Extensive testing 
in the wind tunnel resulted in active brake cooling ducts and airflow channeled over the sides of the 
engine cover and exiting out the front fenders just in front of the doors. All of this and the rear diffuser 
help the car hunker down and stabilize it at high speed without a huge rear spoiler. Climb inside – the 
combination of Italian leather, Alcantara, aluminum and carbon fiber panels greets the eyes and 
tickles your olfactory nerves. Our F12 was fitted with the optional carbon fiber racing seats, which 
offered comfortable support in long rides. A plethora of optional accessories (like stitching, logos and 
leather this-and-that) adorns the interior. As usual, the infotainment system is inside the instrument 
binnacle, right in front of the driver, with all important function switches on the steering wheel – also 
including the optional upshift LED lights as in Formula 1 racing. The gear and driving mode switches 
are housed in the center console and easy to access, and the dual HVAC system control panel is 
above that. 

Strap in and push the start button, and the V-12 roars up to an angry growl that would let anyone 
around know that you’re in a genuine Ferrari. Select Sport or Race on the Manettino switch and you’re 
ready for take-off. Realistically, just leave it in Sport unless you’re on a race track. As you accelerate 
at an aggressive pace, the Ferrari sound fills the cabin, and soon you’re in a Ferrari world: an exclusive 
environment reserved for the few who could afford the seat. We took the F12berlinetta along our usual 
test loop and found it exhilarating and intoxicating to drive in a variety of conditions from the open 
highway to mountain roads and switchbacks – the whole powertrain worked smoothly. 

The optional carbon fiber racing seats are adjustable fore and aft, but not up or down. If you are 
not taller than 6’6”, you may not be able to adjust the steering wheel height to find a proper driving 
position. The window switches are very small and recessed, and our lady tester who had slightly long 
nails had trouble getting her finger on the switches. Otherwise, the 2016 Ferrari F12berlinetta attracted 
attention wherever we went and was the subject of many, taking photos of it, because it is plain sexy.

ferrari.com
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At the start of February last year, an anonymous track consisting of Outkast songs reworked to a 
futuristic dance-fl oor medley titled “Moves Like Ms. Jackson” sent ripples across the online music 
community, being featured and raved about across a plethora of major dance music publications as 
well as being endorsed by Pete Tong on BBC Radio 1. From MTV, Dancing Astronaut to Thissongissick.
com and Earmilk amongst others, rumors swirled as to the identity of the creator behind the masterful 
recording, with theories ranging from Duke Dumont to French Express to a collaboration between 
Disclosure and Outkast ahead of their joint billing at Coachella.

One week later, the artist anonymously uploaded an original track titled “Superfriends” which provided 
a further enticing inkling to the shadowy maverick. Finally, as the track surged to the top of the Hype 
Machine charts and after much speculation, the investigative work of one particularly avid follower 
revealed the artist’s identity as ZHU via the electronic music website Do Androids Dance.

In the space of these meteoric few weeks during which the tracks accumulated over one million plays 
on Soundcloud, one thing was at no point ambiguous – the unbridled creativity and addictive pull at 
the core of ZHU’s craft. Drawing from a range of dance music genres from house to disco to garage to 
hip-hop and synth-pop, along with his distinctly captivating voice and futuristic production, ZHU spins 
these elements into a potent concoction entirely of his making.

“Faded” was fi rst one to be put out offi cially under his own authorship. It expounds on the intriguing 
palette set thus far with smoky midnight italo disco, elastic garage keys, and ZHU’s liquid falsetto and 
cunningly manipulated vocal production delivering a hymn-like earworm melody. It came out to an 
ever more rapturous reception, shooting to #1 in the Hype Machine chart and clocking nearly half a 
million accumulative plays in under two weeks.

soundcloud.com/zhu

The buzz and anticipation surrounding Brooklyn-based artist Janita (pronounced YA-nee-tuh) is as 
unsurprising as it is palpable. Standing-room-only concerts and sold-out festivals have cemented her 
reputation as an electrifying singer-songwriter and an artist whose breakthrough moment has arrived 
with the release of her new album, Didn’t You, My Dear? (It was produced, recorded, and mixed by 
Blake Morgan in New York City.)

“This new album feels like the fulfi lling of a promise I’ve been making to myself, and to my fans. It’s an 
album about arriving joyfully in this brave new world and not turning away, and not turning back,” says 
Janita with a smile. “I wanted to make a record that was powerfully melodic and lush, but with the 
emotional availability and rawness of my shows. Intentionally unrefi ned, and unreserved.”

Janita refl ects on the trajectory that’s led her to this worthy tipping point with a tone that rings like a 
signature chord throughout her new record – a tone that mixes grace with defi ance, more focused 
on the path ahead than the path behind. “I always knew – and I think my fans always knew – that this 
moment was possible. It was coming, and was just ahead of us: a moment we could forge and enjoy 
together. Now that it’s here, I couldn’t be more excited – or more ready.”

janita.com

SPOTLIGHT ON:

ZHU
SPOTLIGHT ON:

Janita
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The beautiful, rolling hills of Tuscany in Italy are as 
alive with history and culture as they are with flora 
and fauna. In the heart of the region, in the area 
between Florence, Pisa and Siena, is an 800-year-
old estate dominated by an ancient castle; once 
home to the Medici family, this beautiful but 
neglected corner of Italy has been thoughtfully 
redeveloped and reborn as Toscana Resort 
Castelfalfi. In the 1960s, the 11,000-hectare estate 
was abandoned by all but five of its residents in 
a countrywide rural exodus. Then in 2007, TUI AG, 
one of the world’s leading travel groups, came 
across the property and saw its potential. 
Work on transforming the estate into a luxury resort 
began in 2011. The renovation of the Borgo – the 
outskirts of the castle walls – commenced with the 
restoration of the residential complex (comprising 
41 apartments) completed in the summer of 
2013, and with the development of the first of 
three planned hotels. Built within the walls of the 
old tobacco factory, the 31-room La Tabaccaia 
retains many of its host structure’s original features, 
and there’s also a typical Trattoria-Pizzeria in a 
renovated building close by and a restaurant 
that opened its doors in June 2014, located in the 
Castle, with a panoramic terrace and amazing 
360-degree views over the countryside. The Castle 
will be the perfect location for those looking for a 
magic setting for weddings, private gatherings or 
business meetings.

Scattered throughout the estate are 26 original 
farmhouses, or casali, four of which have been 
dismantled and lovingly rebuilt using the same 
stones. The buildings’ wooden beams have also 
been preserved and each farmhouse has a 
traditional terracotta tile roof, while bathrooms 
have been brought up to date using local marble 
or ceramic tiles. Several of the properties also line 
the resort’s 27-hole golf course, which is already 
considered one of the best courses in Italy. 
Strewn with vineyards and olive/cypress trees, the 
estate is also a hunting reserve, playing home to 
wild boars, deer and foxes. It is also already self-
sufficient in terms of water, and there are plans to 
create a biomass plant, which will enable Toscana 
Resort Castelfalfi to produce its own biofuel. 

castelfalfi.it

SPOTLIGHT ON:

Toscana Resort 
Castelfalfi
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2015

Land Rover
Shin Takei

At 9am in Reykjavik, Iceland in January, it’s still dark outside, and 
road surfaces are covered in snow and ice. That’s where Land 
Rover invited journalists from around the world to test drive the 
2015 Discovery Sport, a perfect setting to experience the Terrain 
Response system. Starting near a frozen lake, we selected 
Grass/Gravel/Snow from the Terrain Response and trekked on 
snow, ice, mud and gravel made from volcanic rock. For two 
days, we drove on it, climbed hills, descended into valleys and 
drove where it seemed impossible to get there especially with 
windswept snow obscuring our view. Sure, we were slipping 
and sliding but in each case, the Terrain Response system took 
care of straightening things out that it felt too easy. In fact, we 
thought that we were good drivers in that condition, but the 
fact was, the Discovery Sport and the Terrain Response system 
were doing all the work.

Off-road driving is prohibited by law in Iceland probably 
because they’ll never fi nd you in case something goes wrong, 
but who needs it when the normal path is already quite rough? 
The vehicle we tested was shod with studded tires (a necessity 
in Iceland) but thanks to the air-tight cabin, we didn’t hear 
much road noise even on paved surfaces. We even forded an 
icy river, and the Discovery Sport breezed through it with no 
water coming inside. The 2-liter turbo engine produces 240 hp at 
5800 rpm with 250 lb-ft torque at 1750 rpm, and was adequate 
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enough but we couldn’t really maximize the pavement 
testing as our time on dry paved surfaces was limited. 
However, we know that its off-road capabilities are superb, 
and the 2015 Land Rover Discovery Sport is defi nitely a class 
leader in the luxury compact SUV segment.

Our Discovery was equipped with the huge fi xed panoramic 
glass roof. Unfortunately, it was overcast in the evenings, 
and we were unable to see any Northern Lights. If you lived 
in Iceland, you would want to have the 2015 Land Rover 
Discovery Sport, or for that matter, anyone living in the 
Northeast or Midwest of the USA would have welcomed 
having one.

Designed from the ground up, the 2015 Discovery Sport is a 
handsome new entry in a crowded fi eld that features 5+2 
seating capacity and versatile prowess both on and off-road. 
Utilizing the same 2-liter turbo in-line four-cylinder engine as 
in the Range Rover Evoque with a 9-speed ZF automatic 
transmission operated by paddle shifters on the column, the 
Discovery Sport comes with all-wheel drive standard. There 
are 3 models to choose from: the SE which starts at $37,070, 
the HSE $41,570, and the HSE Luxury starting at $45,570 – each 
one comes equipped with the Terrain Response system. 
Additional comfort, luxury, safety and convenience features 
truly differentiate the Discovery models. The Discovery falls 
into the “leisure” category of the marque with the Range 
Rover being “luxury” and the forthcoming Defender being 
“dual purpose.” Land Rover promises that there will be future 
variations of the Discovery in the works.
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landroverusa.com
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UNISEX CLOTHING
FOR THOSE WHO
STAY ABSURD!
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vimeo.com/3846473
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David
Guetta
Eiko Watanabe

“I was 14 when I was like, what they call ‘a 
bedroom DJ’ – I was training every day after school 
and I was sometimes playing for parties or for my 
friends,” recalls two-time Grammy winner David 
Guetta, who has sold over 8 million albums and 44 
million tracks worldwide.

At age 17, Guetta got the fi rst DJ job 
as a professional – in a gay club (he 
is straight). “I did the test in a straight 
club, and the club owner was like, 
‘Wow, the music you play would 
be perfect for a gay club,’” Guetta 
looks back. “At that time, it sounded 
like, not the best news to me but 
actually it’s been the best news 
because, thanks to that, I started 
to play house music and it really 
changed my life.”

His sixth studio album Listen (including the latest 
chart-topping single “Hey Mama” featuring Nicki 
Minaj, Bebe Rexha and Afrojack) came out in 
November last year – after some of his personal 
struggles were highly publicized. And, this album is, 
Guetta says, the most personal/introspective record 
of his career (i.e. emotionally vulnerable tunes like 
“Dangerous” feat. Sam Martin and “What I Did for 
Love” feat. Emeli Sandé). “When you make music, 
obviously you can only give it the feeling that 
you have at that moment,” states Guetta. “I’m a 
very positive and happy person; there was just a 
moment that was a little diffi cult in my life, so the 
album is a little more melancholic than my usual 
work but it’s still a DJ album and a celebration-
party-happy album but there’s a little bit more 
emotional side of me.” 

When asked if there’s been any change in his 
life since the album release, he quickly responds, 
“Everything is fi ne, so that’s what I’m gonna do – I’m 
gonna make party records now.”

He’s now working on new music that will be 
released via Jack Back Records, a label Guetta 
created in 2012. “Now that my album (Listen) is out, 
all the music that I’m working on right now is very, 
very electronic and not ‘hits,’ you know,” he laughs. 
“So, it’s a little more experimental.” 
Guetta has released songs like “Shot Me Down 
(feat. Skylar Grey)” and “Bad (feat. Showtek and 
Vassy)” on the label.
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“Jack Back is more of a label that I use for myself when I 
wanna release tracks that are not commercial enough 
to be on a mainstream label. I wanna be able to release, 
also, strictly electronic records from me or from people 
that I like. I don’t have a big expectation for the label,” 
Guetta adds. “It’s not trying to be the next Universal 
Records, you know. I’m not trying to make money with it.” 

On another note, this 47-year-old EDM mogul has also championed charitable 
causes: He’s constantly supported various non-profi t organizations and their 
campaigns, including the United Nations, STOMP Out Bullying, (RED), City of 
Hope, the American Red Cross, and The Global Fund to Fight AIDS, Tuberculosis 
and Malaria.

So what’s behind his strong philanthropic passion? “Oh, I wouldn’t call it a 
passion, and nothing is behind that,” he answers with a laugh.

“I have had the opportunity to work with the UN and with 
UNICEF. This was something I always wanted to do, but 
I didn’t really know how to do it. They explained to me 
everything that they do, and I really admire those people 
so every time I can help them, I’m helping them,” Guetta 
explains. “You just choose someone that you trust and 
you study what they do, and then you give them money 
or you give them your time. That’s what I believe in.”

“We are doing this thing for UNICEF, called #IMAGINE 
with Yoko Ono, for the children. We do this song 
‘Imagine,’ and it’s based on the last campaign where 
we’ve done with the same idea. Big companies are 
sponsoring this project, so every time people are 
forwarding the song to somebody else, it raises 10 
dollars from the sponsoring companies,” he describes. 
“People are not even requested to give money but just 
requested to share so that it brings awareness. And, 
this has raised almost a 100 million, it’s really, really 
amazing.”

Other than making people dance through music and supporting the great 
causes, here’s the goal that David Guetta has in mind, towards the next 10 
years: “Just to be happy, I guess. I wanna be happy. That’s a nice goal – 
everybody should have this goal.”

davidguetta.com
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Virgin Hotels
Chicago

Virgin Hotels Chicago has opened Cerise, designed in partnership with Paola Navone. Cerise, meaning 
cherry red, is the fi fth and fi nal food and beverage space to open at Virgin Hotels, and joins The 
Commons Club, Miss Ricky’s, Two Zero Three and 24/7 in-room dining.

It’s located on the 26th fl oor with a terrace that encompasses 3 sides of the hotel. The indoor/outdoor 
lounge serves izakaya-inspired small dishes and individual or shared cocktails. Moreover, Cerise was 
carved out of the original elevator mechanics room.

The rooftop made its grand debut on Apr 27 with Questlove providing the music.

virginhotels.com
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Movie Deputy

Into the Woods
 This is truly a movie that you’ll feel strongly about, 
whatever your feelings may be.

You might be asking who/what Movie Deputy is. Well, they are critics – they 
watch movies, and rate and review them. There are millions of people out 
there doing what they do but they are daring to be different. Their reviews are 
300 words or less, and combine a bit of synopsis and review, trying to leave 
political, religious and personal bias aside. If you are wondering, “Can a person 
review something if they are leaving the majority of the bias aside?” The 
answer is yes. Movie Deputy is proof.

moviedeputy.com

The Hobbit: The Battle of the Five Armies
 The answers you’ve waited for are fi nally here.

True Story
What are we willing to lose in order to go forward?

Teenage Mutant Ninja Turtles
This story takes us back to the beginning – how they’ve got to be who, 
and what they are, and why.

Big Hero 6
Be prepared to laugh and cry. But also be prepared to fall in love – 
truly a story for the ages. It has single-handedly set the new anime/
animation standard both in story and design.

The Longest Ride
A truly refreshing adaptation of a classic idea that was transformed 
into a true classic. Though their stories are years apart, their lives share 
a similarity: sacrifi ce.

Furious 7
Take your tissues, buckle up and hang on. It’s an unforgettable ride.
Their choices have defi ned them, changed them and made them who they are. 
Those same choices have cost them more than they could have imagined.

Fifty Shades of Grey
Well told and excitingly sensual with some dark undertones. This leaves 
you wanting more.
Desire – the base of everything we do and everything we are.

Interstellar
In a world lost to time, where history is distorted and intelligence is downplayed, some still 
strive for excellence. Bring patience for the fi rst half and tissues for the second. It delves 
into deep details, conspiracies and science. Maybe not for all but if you love science or 
sci-fi , this will become a favorite.
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Clean Bandit
“So you think electronic music is boring? You think it’s stupid? You think it’s repetitive? Well it is 
repetitive.” The opening words to “Mozart’s House,” Clean Bandit’s entrance into the world of dance 
music, were very different from your standard dance-fl oor anthem. But then, so was their path – and so 
is their approach to music.

The quartet, formed of three interlocking pairs – two brothers, two childhood friends and a couple – 
have kept control over every aspect of their music. And with last year’s release of their debut album, 
New Eyes, it’s been all coming to beautiful fruition.

Citing label mates Rudimental and tour partners Disclosure as inspiration, Clean Bandit is the newest 
part of an upsurge of British dance music that makes as much sense onstage and in the charts. “They 
have given us a lot of confi dence, defi nitely. When we fi rst started, we didn’t know about them. There 
was only Basement Jaxx, and they were not really doing anything at the time,” says Neil Amin-Smith. 
(The band co-wrote “Extraordinary,” “Rather Be” and “Dust Clears” with Jimmy Napes – the man behind 
hits for Disclosure, Naughty Boy and more.)

Unlike their peers, though, Clean Bandit was effectively born on stage. Luke Patterson says, “The thing 
that sets us apart is, we’ve always been a band and they’ve always been from the DJ and production 
world.”

It’s not just dance music – and it’s not just music. Clean Bandit’s self-written, self-directed videos have 
become a fi xture of every release. Jack Patterson is the key fi gure here, having become, in his own 
words, “quite good with computer graphics” when working in an architectural visualization studio. “We 
see the music video as the product as opposed to the song or the video alone,” he says.

Despite Patterson’s skills with graphics, they’re committed to live action video, too. “Jack is very keen on 
making everything real,” says Grace Chatto. “As you can tell from the fear on our faces,” adds Amin-
Smith. Their videos have seen them battered and blown on a cold January day off the Cornish coast 
with Lily Cole, dancing on ice, strapped to the roof of a moving car with just a belt as harness, and 
driving a giant motorized snake up one of London’s tallest buildings.
Now who says electronic music is boring?

cleanbandit.co.uk
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Photography: Nelson Blanton
Model: Jerica Lamens (Elite Model Management)
Stylist: Vanessa Perez
Makeup: Joseph Adivari
Hair: Matilde Campos
Assistant Stylist: Hannah Sobisky

Denim One-Piece Swimsuit: Love, Luana
Gloves: Bruno Carlo
Headband: Berry

Just Like
Yesterday
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Studded Bikini Top: Miss Bikini
Crochet Shorts: Anicy Manuguian
Vintage Bakelite Bracelet: Stylist’s own
Sunglasses: A.J. Morgan

Sequined Swimsuit: Love, Luana
Bracelet: Francesca’s
Necklace: Vintage
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White Two-Piece Swimsuit: Samantha Eng
Floral Robe: Rajdeep Ranawat
Pumps: TaylorSays
Sunglasses: Quay
Earrings: Francesca’s

Two Piece: Charisma Styles by Hannah
Necklace: Amrita Singh
Sunglasses: Quay
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One-Piece Swimsuit: Love, Luana
Pumps: TaylorSays
Ring: BCBG
Bracelet: Charisma Styles by Hannah

fratellirossetti.com
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Hilary
Duff BΔSTILLE
Hilary Duff recently released “Sparks,” which was written by Tove Lo, Bloodshy, Peter Thomas and 
produced by Bloodshy and Peter Thomas. A trailer for Duff’s new TV Land series Younger, which 
premiered in March, features a snippet of the song. Her fifth studio album Breathe In. Breathe Out. is 
arriving soon. 
 
Duff gained fame in the Disney Channel’s top-rated series Lizzie McGuire in 2001. Shortly after, she 
starred in numerous feature films including The Lizzie McGuire Movie, Agent Cody Banks, A Cinderella 
Story, Cheaper by the Dozen, and more serious roles such as co-starring in John Cusack’s critically 
acclaimed 2008 film War, Inc. and According to Greta, in which Duff plays the title character and co-
stars with Oscar winner Ellen Burstyn.

Duff is currently gracing the silver screen once again in her role as twenty-something Kelsey in TV Land’s 
newest original series Younger, starring alongside Tony Awards winner Sutton Foster, Debi Mazar and 
Miriam Shor. The series is written, executive produced and directed by Darren Star of Sex and the City 
and is based on the novel of the same name by Pamela Redmond Satran. In addition to her acting, Duff 
also has a global prolific and successful singing career, entering the Top-40 music charts with the singles 
“So Yesterday” and “Come Clean.” Her first album Metamorphosis reached #1 on the Billboard 200, 
selling four million copies. Overall, Duff has sold more than 15 million records worldwide. 

On another note, Duff is passionate about  
several charitable causes, especially those  
involving children and animals. Her charity  
work includes the founding of Blessings in a  
Backpack which helps inner city schoolchildren   
get the nutrition they need. She’s also involved  
with the Make-A-Wish Foundation. 

hilaryduff.com

In 2013, BΔSTILLE’s full-length debut, Bad Blood, went straight to the top of the album charts when it 
was released in the U.K. in March. Their Haunt EP, which introduced BΔSTILLE to U.S. audiences, entered 
Billboard’s Heatseekers Albums chart at No. 1 in June. Their multi-Platinum smash hit “Pompeii” – included 
on both Haunt and Bad Blood – has become one of the standout tracks of the year. 
The band has been honored with a Grammy nomination for “Best New Artist.” In addition, the Audien 
remix of “Pompeii” was nominated for “Best Remixed Recording, Non-Classical.”

Also, BΔSTILLE was named the Alternative Artist of the Year by Mediabase last year.

At the end of last year, BΔSTILLE released VS. (Other People’s Heartache, Pt. III) that follows in the 
footsteps of the band’s previous mixtapes, Other People’s Heartache Pt.I and Pt.II, by melding together 
an array of genres, styles and production techniques, alongside some rather special collaborations, 
including HAIM, Angel Haze, and more. “With the mixtapes,” says frontman Dan Smith. “It’s about 
working with as many people as possible and having fun with people that we know and the friends 
we’ve made through touring.”

MTV named BΔSTILLE as an “Artist To Watch” in 2014, and VH1 called them “your new favorite band.” 
The group has won a BRIT Award, an mtvU Woodie and a Teen Choice Award.

bastillebastille.com
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Photographer: Peter Kulak 
Model: Sara Kelly (Factor Women)
Stylist: William Martinez 
Hair + Makeup: Sang V Le

Vest: Trouvé 
Dress: Bar III
Shoes: Jessica Simpson 
Bracelet: Vintage

By the 
Shore
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Yellow Top: Topshop
Skirt: French Connection

Light Blue Vest: Topshop 
White Button-Up Top: J Brand 
Pants: Dries Van Noten
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Blazer: Chelsea28
Pants: St. John 
Bracelets: Vintage

Pink Top: Equipment 
Pants: Nina Ricci

Dress: Rachel Roy
Jacket: Calvin Tran
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Top: A.L.C.
Skirt: A.L.C.
Shoes: MIA

95360 MAGAZINE94 360 MAGAZINE



Top: BCBGeneration
Pants: BCBGeneration
Shoes: Dolce Vita
Earrings: Madison Parker

pelcorusa.com

PELCOR UMBRELLAS
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The Siren is a collection of avant-garde music and videos, performed and produced by Kaisi Berick, who 
invented Epicstep (an EDM formula of combining many electronic music genres into one, consisting of 
build-ups, drops, tempo changes, and vocals). He made his debut into the mainstream in 2012 when 
he produced “Fix You” with Vita Chambers, which was featured on MTV Buzzworthy Top 5. In 2012 and 
2013, The Siren topped ReverbNation’s EDM music charts at #1 in LA and in the US, and #3 in the world. 
He has played hundreds of shows throughout the US and shared the stages with the likes of Public 
Enemy, the Wu-Tang Clan and Immortal Technique. The Siren was also featured on RT America with 
journalist/host Abby Martin. In addition, The Siren has co-headlined the Zeitgeist Media Festival as well as 
the United We Stand Festival. 

His upcoming album All Ghosts has a haunting and cinematic essence: The style is very anti-genre 
with emphasis on classical music and EDM, and a throwback to dark retro-pop. The Siren is currently 
nominated for “Pop Artist of the Year” at the LA Music Awards and recently won 360 Magazine + 
ReverbNation’s fi rst-ever music video production contest. 

whatisthesiren.com

nautica.com
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Timeless Italian Design
#1 Trusted Sound

x2

 20 +
EDITORS’ chOIcE

awaRDS

wORN BY

30%
TOP 100 DJs

Maria Manuela Marques, the dynamic founder and CEO of Princess Pawdicure, possesses the 
passion and drive to make your doggy look as fashionable as you. As a seasoned veteran in 
the luxury cosmetics industry - having worked as Christian Dior’s territory manager, marketing 
the Dior cosmetics at major retailers, such as Sephora, Nordstrom, Macy’s, and many others 
throughout the nation - Marques has enthusiastically developed the fi rst and only trendy nail 
polish sets for your beloved pet.

princesspawdicure.com

v-moda.com
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SPOTLIGHT ON:

Fabergé
The award-winning documentary Fabergé: A Life of Its Own (2014) tells the fascinating story of 
one of the most prestigious names in luxury goods, offering unprecedented access to the most 
esteemed private collections, insights from world experts, and interviews with the descendants 
of the Fabergé family. The film highlights the royal connections to the extraordinary Fabergé 
artistry and includes exclusive new footage that offers a rare opportunity to see two historic 
pieces never before exhibited to an international audience. This special release will be in movie 
theaters in the U.S., Canada, and internationally from June 29, for a limited time.  
 
Fabergé: A Life of Its Own offers rare glimpses of a long-lost Imperial Egg, recently discovered 
by chance in the U.S. and subsequently sold privately for an estimated $30 million. The film also 
unveils the first “Imperial Class” Fabergé Egg to be made in 99 years – the bejeweled objet d’art 
featuring over 3,000 diamonds and natural pearls.
  
In 2014, the original Fabergé: A Life of Its Own documentary won the award for “Outstanding 
Achievement in Filmmaking” at the Newport Beach Film Festival, “Best Documentary” at the 
Palm Beach International Film Festival, and the “Jury Award: Best Documentary” at the Beverly 
Hills Film Festival.
 
 
artsalliance.com/event/faberge-a-life-of-its-own/
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www.robertgraham.us
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SPOTLIGHT ON:

G-SHOCK + 
HUF
Casio G-SHOCK and purveyor of hard-to-come-by goods brand HUF recently announced the 
release of their collaborative timepiece (GD400HUF-1) celebrating shared principles of rebellion 
from mainstream, perseverance and a passion for craftsmanship. 

The limited edition HUF timepiece is built on the platform of the skate-inspired GD400 with its 
bold metal face protector, extra tough lug band attachment, and super illuminator LED. The 
collaboration turns it up a notch and takes it to the streets with an etched band inspired by 
“cracked concrete,” an all-over black out color-way with black IP metal parts, and HUF logo 
etched on case back and appearing in the LCD display when the light is activated. Additional 
functionality includes 48-city world time, 5 daily alarms, countdown timer, stopwatch as well as 
military 24-hr time format option. Standard with Casio G-SHOCK toughness, this vital timepiece is 
Shock and 200-meter Water Resistant.

Driven by the ideals of self-expression and the freedom for individual belief, HUF’s mission 
parallels those of the Casio G-SHOCK brand. The long-term bond between the brands spans 
decades complementing one another through various avenues of creativity and culture, 
bridging together the most respected in skateboard, street wear and sneaker communities. 
This relationship ultimately led to a timepiece that excels in durability and functionality – which 
withstands the environments that they’re built for.

For HUF’s new collaboration with G-SHOCK, the desire was to create a custom piece that was 
not only both timeless and wearable, but also spoke to the heritage of both brands. By utilizing 
G-SHOCK’s durable GD400 model, HUF was able to produce a watch that could withstand 
the shock and stress of skateboarding. The signature HUF Quake pattern etched into the band 
speaks to the brand’s original San Francisco-street roots. All blacked-out and highlighted by a 
HUF green LCD backlight, the watch is a clean and classic piece for anyone and everyone.

gshock.com
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martinmillersgin.com

Tinashe
22-year-old singer/songwriter and performer 
Tinashe arrives with a distinct and dynamic vision 
of R&B punctuated by hip-hop attitude, pop 
flavor, rock swagger, and electronica spark. 
That alchemical blend of genres can actually 
be traced back to her childhood in Los Angeles. 
Music surrounded the budding star at home as 
her father’s Shona heritage filtered into daily life, 
building an atmosphere conducive to creativity 
and art. “My dad’s family is from Zimbabwe, and 
it’s a very musical culture,” affirms Tinashe. “From 
my earliest memories, music was all around me. It 
was part of my DNA.”

Getting in front of the camera for the first time, 
she started modeling with the encouragement 
of her family. Soon, that transformed into acting 
and she went on to star in her first film, 2000’s Cora 
Unashamed, followed by a role in The Polar Express 
with Tom Hanks and a recurring spot on Two And 
A Half Men. However, her hunger to make music 
superseded everything, and she joined an all-
female pop group The Stunners in 2007, placing 
acting on the backburner for the moment. The 
Stunners went on to sign a major label deal and 
open up Justin Bieber’s My World Tour before 
parting ways in 2011. 

“I decided to pursue my solo career with everything I could,” she recalls. “I learned how to record 
and tour while I was in The Stunners, but it was time for me to say something personal. I always want 
to create art that’s true to who I am as both a person and an artist. So, at that point, I bought my own 
studio equipment and a camera in order to capture that. I wrote and recorded music, and began 
releasing songs and videos online.”

Three mixtapes — 2012’s In Case We Die and Reverie as well as 2013’s Black Water — left her growing 
fan base in awe. In the midst of everything, RCA Records signed Tinashe as she tapped into a sound 
that solely belonged to her. “It’s progressive R&B,” she exclaims. “It’s not what you typically would 
expect. There are influences from so many different genres that come together in one melting pot. 
I want to experiment. I want to break boundaries.” It all came to life vividly on her debut Aquarius 
(including “2 On” feat. ScHoolboy Q and “Pretend”  feat. A$AP Rocky).

In addition, she recently released her new mixtape Amethyst as she recorded the seven tracks over the 
Christmas holiday in her own bedroom studio. She’s also joining Nicki Minaj’s Pinkprint Tour this summer.

tinashenow.com
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World of Speed is a Wilsonville, Oregon-based non-profit motorsports museum (just opened in April). 
Through interactive exhibits and hands-on activities, World of Speed offers visitors a behind-the-scenes 
view of the auto-racing world. The museum showcases up to 100 vehicles, a workshop and a space 
for educational activities, highlighting the professional opportunities available in the auto industry. 
World of Speed’s collection is comprised of race and performance cars from various venues, including 
NASCAR, land speed racing, drag racing, open wheel, sports cars and motorcycles. Several historic 
race cars are in the collection, including Mickey Thompson’s famous record-breaking Assault, Herm 
Petersen’s Northwest Terror and the Gaines Markley/Rob Bruins National Hot Rod Association Top Fuel 
championship car from 1979. 

worldofspeed.org

World of 
Speed
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Al Habtoor 
Group

Al Habtoor Group, the UAE-based 
conglomerate, has signed a deal with The 
Ritz-Carlton Hotel Company, L.L.C., which 
will see the opening of the fi rst property 
from the luxury brand in the Hungarian 
capital. The announcement was made at 
the Arabian Travel Market 2015.
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Located in the heart of Budapest, the 192-room hotel 
overlooks Erzsébet Square with commanding views of St. 
Stephen’s Basilica. The property will undergo renovation 
work, which is due for completion in early 2016, in 
order to align it with the Ritz-Carlton brand, making it a 
stunning member of a portfolio of hotels known for its 
exacting service and exceptional attention to detail.
The partnership heightens Al Habtoor Group’s offering in 
the city by elevating an already exquisite property to a 
new luxurious destination. 

The offi cial signing, conducted by Mohammed Al 
Habtoor (vice-chairman and CEO of the Al Habtoor 
Group) and Arne M. Sorenson (president/CEO of 
Marriott International) took place at the Al Habtoor 
Group head offi ce on Al Wasl Road on May 4.

“We are delighted to be partnering with the Ritz-Carlton 
for such an exquisite property to build on our unique 
portfolio of hotels. We are bringing together two of the 
best names in the business, both dedicated to offering 
world-class luxury and hospitality. We look forward to 
welcoming guests to experience the renewed property 
in early 2016,” said Mohammed Al Habtoor.

The Al Habtoor Group fi rst teamed up with Marriott 
International last year for its fl agship hotel in Dubai, 
The Habtoor Grand Beach Resort & Spa, Autograph 
Collection.

“Hungary represents the next great international 
expansion opportunity for The Ritz-Carlton,” said Herve 
Humler, president/COO of The Ritz-Carlton Hotel 
Company. “We are especially pleased that our initial 
presence will be in Budapest, the country’s principal 
political, cultural, and commercial centre.” 

habtoorhotels.com

ritzcarlton.com 
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